
  

BlogHer Pets and BlogPaws Partnership 



The BlogHer Pets - BlogPaws Opportunity 

A partnership that delivers the largest network of pet bloggers and lovers 

on the web to your brand 
 

Behavioral & Contextual 

Targeting 

 

Blogger Activation 

250+ Pet Blogs & their readers  

YOUR 

BRAND 

Research/Sampling  

to Pet Owners   



Reaching the Pet Lover 

The combination of BlogPaws 250 + pet blogger sites, BlogHer Pets and 

contextual and behavioral targeting across the BlogHer Network reaches 
the most influential purchasers of pet-related products: 

 

 71% of the BlogHer audience owns a pet 

 49% of the BlogHer audience owns a dog 

 42% purchased pet products/supplies, last 
6 months (23% above the online average) 

 61% more likely to buy pet products online, 

last 6 months 

Source: Nielsen Online @Plan 2.0, 2010 Release 4  



BlogPaws bloggers…. 

 84% women  

 Majority have no children living at home 

 Support shelters and rescues  

 Educated –  majority have college or 

graduate school degrees 

 Affluent -- majority have household incomes 

above $60,000 

 Support brands they love by visiting and 

sharing Facebook pages, talking among 

themselves and sharing deserving campaigns 

Source: BlogPaws 



The BlogHer Pets - BlogPaws Advertising 

Opportunity 

 250 + pet blogs affiliated with BlogPaws, 

the leading community and conference 
for pet bloggers  

 Contextual and behavioral targeting on 

BlogHer Pets and across the BlogHer 

Publishing Network 



BlogHer Parenting Voices 

36mm page views 

4.6mm uniques 

1000+ blogs 



BlogPaws Voices 1.9 mm page views 
250+ blogs 



BlogHer Pets 



Blogger Activation 

Reviews and sponsored conversations on the blogs 

 



Community Activation: Research and Sampling  

Possibilities for actively engaging with the pet owning audience include 

 
 

 Product sampling programs with 

follow-up research 

 Research surveys to measure brand 

awareness pre and post campaign 



Thank You! 


